The Launch Jacking
Playbook

What’s Inside

How to Hijack Buzz, Outsmart the Algorithms, and Stack Affiliate Commissions Without Burning a
Dime on Ads

You Don’t Need to Be an Expert, You Just Need to Be Early

Let me save you a few years of frustration: making money online has very little to do with “going viral”
or being the smartest guy in the room. It has everything to do with showing up at the right time—
when people are already excited, already searching, and already pulling out their wallets.

That’s where this playbook comes in.

You’re not building a brand. You’re not buying ads. You’re not trying to convince skeptics. You're sliding
in front of people who already want to buy something... and you're the first one standing there when
they show up.

Let’s get into it.

What You’re Actually Doing (And Why It Works Like Crazy)

Let’s clear this up—you're not a content creator. You're not a guru. You are a buzz hijacker.

Every week, there are new products launching. Courses. Gadgets. Software. Books. Most die in
obscurity. But the winners? The ones with real marketing muscle behind them? They explode.

Why? Because teams of affiliates, media buyers, and influencers all drop content like it's D-Day.

You’re not competing with them—you’re riding their coattails. While they spend thousands hyping it up,
you slip in with content that answers the questions buyers are already asking.

And when you time it right? You show up before the flood, and the algorithm says: “Sure, let’s test this

”»

one.

Result? Eyeballs. Clicks. Commissions.



P.S. This works better when you’re in motion. Don’t overthink. Don’t get
cute. Just follow the damn steps.

Timing is Critical

If you take one thing from this playbook, let it be this: being early is everything.
Too early? The algorithm forgets you exist.

Too late? You're buried behind 500 prettier thumbnails.

Hit the timing sweet spot, though? You get a golden ticket.

Here’s how it works:

e Product launches are predictable spikes in search and social behavior.
e Algorithms reward “newness” with a test run. That’s your shot.
e You rank before the rush hits, but just barely. So when it does, you're already there.

We’ve tested this. Over and over. Nothing beats good timing, not quality, not budget, not luck.

The Algorithm Wants to Love You (If You Let It)

Let’s demystify the beast.

YouTube and Google are desperate to give users more of what they’re already curious about.
Once someone watches a video or Googles a product, they’ve been tagged. Marked. Filed as a
potential buyer.

Your job? Be the next piece of content served to that red-hot lead.

But here’s the catch: if you posted your video a week ago? They’ll never see it. Algorithms don’t care
about age, they care about momentum.

So how do we win?

e You post right before the buzz breaks.

e Your content shows up when the buyer is primed.

e You use keywords and hooks tied directly to the launch (your software already handles this).
e And you let the system push you to the front.

The algorithm isn’t your enemy. It’s your lazy assistant. You just have to whisper the right name at the
right time.



What to Sell (Spoiler: It’'s Not Always the Product)

Most rookies sell the launch product. Seems logical, right?
Wrong. Two reasons:

1. You're fighting every other affiliate with the same idea.
2. You miss everyone who already bought it.

So what’s better?

e Sell a complimentary product (They bought a course on traffic? Sell them a tool to get traffic.)

e Sell a cheaper alternative (High-ticket product? Offer a $37 option that scratches the same itch.)

e Sell a better solution (This course is decent... but if you want results, here’s the one that actually
works.)

And if you have your own offer? Even better. Now it’s your funnel. Your list. Your game.

Funnels for People Who Hate Funnels

Let’s keep this simple.

Your structure is:
@ Content — Bridge Page — Offer (optional: Email capture)

That’s it. Don’t overcomplicate it.
Your bridge page does two jobs:

1. Warm up the click.
2. Pre-frame the offer.

No cloaking. No redirects. No weird link hacks. Just clean, direct delivery.

And if you collect emails? You can follow up forever. That’s how you stop chasing one-hit videos and
start building real leverage.

Content That Doesn’t Suck (Or Take 12 Hours)

Forget cinematic editing. Forget viral TikTok formulas. This is about speed, not polish.



Best format? Screen capture walkthrough of the sales page. Maybe a quick webcam intro. Maybe just
slides.

Use the templates. Read the script. Upload the video.

Don’t want to record your voice? Use Al voice. Use your phone mic. No excuses.

Remember:
The best content is the content that’s live on time. Not perfect. Just present.

Traffic, Trends, and the Secret of Volume

Here’s what nobody tells you: your first video probably won’t hit. And that’s okay.

Because the secret to making this system work isn’t nailing the perfect launch. It’s stacking small,
fast wins and letting volume do the heavy lifting.

Let me explain.

The best affiliates | know don’t chase one big payout. They build pipelines. Every video, every article,
every post—it’s another hook in the water. Another chance to be early. Another shot at being in the
right place at the right time.

You might have 10 videos get ignored... and the 11th blows up. Or one video trickles in a few clicks a
day, then suddenly surges because the product hits a second wave of attention.

And here’s the kicker: old content still pays.

YouTube has a long memory. Google, too. That review video you made three months ago? It can still
pop off tomorrow. Especially when the creator does a second launch, or someone with a bigger
audience suddenly mentions the product.

This is why we teach consistency over “hype.” Flashy fails. Strategic scales.
So here’s your edge:

e Pick 2-3 launches each week.
e Follow the exact process in this playbook.
e Let the algorithm test your content for you.

Don’t worry about virality. Worry about volume. Worry about getting sharper.
Quicker. Better positioned.

Because once you’ve got a little library of launch jacks working in your favor?



The traffic starts stacking. The leads start coming. And the commissions... well, that’s when this stops
being a side hustle and starts feeling like leverage.

CONCLUSION: Stack the Deck, Play the Game

Launch jacking is predictable. Profitable. Repeatable.

You’re not chasing trends — you're intercepting traffic. You’re not building a YouTube channel —
you're building an income stream. And once you've done it a few times, the edge gets sharper.

So here’s what | want you to do:

Pick a launch. Post the content. Don’t wait. Don’t tinker. Just move.

You'll learn more in your first 3 tries than your first 30 ideas.

And when you're ready to scale? We’ve got tools, templates, and coaching to take you up the ladder.

Let’s build something worth stealing.

Want personal help picking your next launch or building your
bonus stack?

@ Schedule a private call and we’ll map it out together.

Go to £2:

https://calendly.com/luther-landro/premium-coaching-session
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