Article & SEO

Content Prompts
Copy-Paste & Rank

Purpose: You're not writing to impress Medium readers or Reddit purists. You’re writing to catch
search traffic while the launch buzz is still hot.

These platforms (Medium, Reddit, LinkedIn, Quora) rank well in Google. When someone types “Is
[Product Name] worth it?” — your post should be there.

No fluff. No SEO wizardry. Just simple, direct content with a clear CTA.

HOW TO USE THIS:

Pick the product launch you’re jackin’
Use one of the article templates below
Customize with the product name, niche-specific phrases, and your link

[ ]
[ ]
[ ]
e Publish it 1-2 hours before your video goes live

If you want, use ChatGPT or your favorite Al tool to expand these templates. I've included prompts at
the end.

TEMPLATE 1: “What You Need to Know Before Buying [Product
Name]”

[Title]
What You Need to Know Before Buying [Product Name] (Unfiltered Review)
[Opening]

[Product Name] just launched and the internet’s buzzing. If you've seen the sales page or a few
YouTube reviews, you might be wondering:

Is it worth it? Is it overhyped? Or is it actually useful?

| got an early look — here’s what | found.



[Body]

— What it promises: [List 2—3 core benefits]
—Who it’s for: [Describe ideal buyer]
—What | liked: [2 positives]

—What | didn’t love: [1 honest critique]

— Pro tip: [How to get the most out of it]
[CTA]

If you're planning to grab it, I've put together a short bonus bundle that makes it easier to get results
fast. You can get that (and the full breakdown) here: [Link]

TEMPLATE 2: “Best Alternatives to [Product Name]”
[Title]
[Product Name] Is Cool, But These 2 Alternatives Might Be Better
[Opening]
Let’s be honest: launch hype makes everything sound like the next big thing.
[Product Name] is out, and while it’s solid in some areas, it might not be the best fit for *you™*.
So if you're looking for similar tools or better value — here are two alternatives | recommend.
[Body]
1. [Alternative Product #1]
— What it does better
—Who it’s perfect for
— Pricing breakdown
2. [Alternative Product #2]
— What makes it different
— Why it might be easier to use
[CTA]

| broke down the full side-by-side here: [Link to your bridge page or review]



TEMPLATE 3:“How I’m Using [Product Name] + Bonus Tools
That Help”
[Title]
How I'm Using [Product Name] (And 3 Tools That Make It Even Better)
[Opening]
Every now and then, a launch lives up to the hype. [Product Name] actually surprised me.
Here’s how I've been using it — plus a few bonus tools that pair perfectly with it.
[Body]
— How | use [Product Name] to [task]
— Where it fits in my workflow
— Tools ’'m combining it with:
¢ [Tool 1 — e.g. automation tool or productivity app]
* [Tool 2 — e.g. checklist or template pack]
* [Tool 3 — e.g. something you’re selling or promoting]
[CTA]

I've bundled the tools + walkthrough into a free bonus kit. Get it here: [Link]

Al PROMPTS TO FILL THESE IN:

Plug these into your Al tool to speed up the writing:

e “Write a 500-word Medium article reviewing [Product Name] based on its sales page. Add
pros/cons, ideal user, and a call to action.”

e “Create a Reddit-style post comparing [Product Name] to [Competitor]. Keep the tone helpful, not
hypey.”

e “Write a LinkedIn post that positions [Product Name] as a solution for [niche] professionals.
Mention a better alternative with a link.”

e “Generate a Quora answer to: ‘Is [Product Name] worth it?” Assume the person is on the fence.”



®

Remember
You’re not writing for likes. You’re writing to show up in Google when the product is hot.

Get in, post, and let the algorithm do the rest.

Link smart. Post on time. Then move on to the next one.

Want Personalized Help With This Strategy?
Don’t guess. Get guidance. Schedule your private coaching call now.

Book a call with me:

https://calendly.com/luther-landro/premium-coaching-session




