
Thumbnail & Title Blueprint

Click Magnets for YouTube

Your thumbnail is your billboard. Your title is the hook. Get these right, and people click. Get them 
wrong, and your video might as well not exist.

Here’s the no-fluff guide to creating high-CTR thumbnails and titles — fast.

PART 1: What a High-CTR Thumbnail Actually Needs

You don’t need to be a designer. You just need 3 things:

1.  Big, Bold Text — A short hook in 3–5 words max
2.  A Face (Optional, But Powerful) — Human eyes stop scrolling. Use your own or grab a CC0 

stock photo that fits.
3.  The Product — Either the logo, a screenshot, or mockup from the sales page.

Optional: Use arrows, warning signs, question marks — they still work if not overused.

Stick to loud, contrasting colors. And always test readability by squinting — if you can’t read it at 25% 

size, neither can anyone else.

PART 2: Canva Layout Blueprint

Here’s a proven layout you can build in under 10 minutes with Canva:

[Left Side]

– Big hook text (e.g. “Worth It?” or “$297??”)

– Top left or bottom left corner

[Right Side]

– Product image or logo



– Optional: face reacting or pointing

[Background]

– Blur out the sales page or product screenshot

– Use red, yellow, or white accents to make text pop

Pro Tip:
Use Canva’s “Smartmockups” to drop the product into a fake laptop, phone, or tablet 
screen — looks pro instantly.

PART 3: Hook Text Examples (Rip These)

For a review video: For comparison/ 
alternatives:

For bonuses or affiliate 
promos:

“Worth It?” “Better Than [Product 

Name]?”

“Get This FREE”

“[Product Name] Review” “Why I Switched” “Bonus Included”

“Before You Buy…” “Skip This?” “Launch Deal Inside”

“Watch This First”

“I Tried It”

PART 4: How to Write Clickable Titles

Here’s a fast fill-in-the-blank title formula:

[Product Name] Review – Is It Really Worth It?

Don’t Buy [Product Name] Until You See This

[Product Name] vs [Competitor] – Which One Wins?

The Truth About [Product Name] (Unfiltered)

How [Product Name] Works (Full Demo + Bonus)



Keep it under 70 characters. Put the product name up front. Use real words — not keyword soup.

PART 5: AI Prompt to Generate Title & Description

Paste this into ChatGPT (or your preferred tool)

“Write a YouTube title and description optimized to rank for the keywords ‘[Product 
Name] review’ and ‘[Product Name] demo’. Make it natural, clickworthy, and include 

a call to action to visit my link in the description.”

That’ll give you a solid title and 2–3 sentence description.

Always start your video description with your link. No hashtags, no keyword stuffing. Just the link, the 

summary, and any attribution if you’re using CC0 images or footage.

The Bottom Line

If your thumbnail makes them stop scrolling and your title makes them curious — you win the click. 
From there, your content and timing do the rest.

Keep it simple. Keep it sharp. Then publish and move on.

Most people keep waiting for the perfect moment. Winners make it happen on the next phone call. 

Lock in your coaching slot and let’s get you moving:

BOOK TODAY: https://calendly.com/luther-landro/premium-coaching-session


